
#MaskKindness Campaign

Briefing for artists and graphic designers



The #MaskKindness campaign was launched by the Kindness Pandemic in partnership with Masks for Aussies and the Rail, Train and Bus Union on 14th July. The aim of the campaign is to reduce the spread of COVID19 by making and distributing masks (particularly to people who can’t afford masks); by providing information and education on mask use and by promoting a culture of mask wearing. 

This is so important because the use of a mask can reduce the risk of contracting Coronavirus by up to 80%.


The Briefing
Thankyou for your interest in developing materials for social media to help promote mask wearing. We are looking for messaging that shares the science (wear a mask) and engages people. There are a couple of 

1. Size: the materials will be shared via social media (facebook, twitter and Instagram) so please size your campaign accordingly
2. Hashtag: we ask that all campaign material includes #MaskKindness
3. Webpage: we ask that all campaign material includes a link to the campaign webpage so that people can access more information: thekindnesspandemic.org/maskkindness

We are happy to discuss your ideas with you and we have included a couple of articles that might help to influence what you produce. Thankyou again for helping us to do what we can to prevent the spread of Coronavirus.


Background
Here are two documents you may find useful for reflections on what it takes to encourage Australians to wear a mask

1. Article one: Learning from condom education 
California based sexologist Jill McDevitt used facebook to post reflections on lessons learned from Condom education – that could be applied to mask wearing. Click full post here and key points are listed below
· You can’t shame, guilt, or judge people into compliance. Does not work
· Don’t lie. Don’t pretend wearing it doesn’t suck.
· Normalize it. Make wearing the default, the norm.
· Teach people to keep one on their person, in their purse, car, by their front door, etc. Having one on hand greatly increases the likelihood it will be used.
· Be honest, but not fear-based, about their risks of transmitting the virus without wearing one.
· Help people learn the communication skills needed to talk to others they encounter who don’t want to wear one.
· Target social marketing to different populations. A college student and a boomer will have very different reasons for non-compliance. Speak their language.

2. Article two: Race
Shakira Hussein Scheherazade Bloul produced a thought provoking article on mask wearing and racism. This article may help in understanding the stigma of mask wearing. Click to read the article here
More information
Phone: Campaign coordinator Dr Catherine Barrett on 0429 582 237 
Email: info@thekindnesspandemic.org
Webpage: thekindnesspandemic.org/maskkindness
